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Consumption and marketing: social representations on the
upper middle classin fashion
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Abstract:

The main purpose of this article is to understand how is represented the social class en
the fashion field of Buenos Aires from the appropriation of the Marketing vocabulary.

Key Words: social class, marketing, production, consumption, taste

! E-mail: barbara.guerschman@gmail.com

I beroférum. Revista de Ciencias Sociales de la Universidad |beroamericana.
Ao VI, No. 12. Julio-Diciembre de 2011. Barbara Guerschman

pp. 79-103. |SSN: 2007-0675.

Universidad |beroamericana A.C., Ciudad de México. www.uia/iberoforum



http://www.uia/iberoforum
mailto:barbara.guerschman@gmail.com

